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Why A Musical Image?
· A jingle impacts long-term memory; successful advertisers use a mnemonic device in their advertising.
· 85% of all national broadcast advertisers use a jingle.
· An audio logo adds consistency to your marketing. We’ll sing your positioning statement (slogan, tag) into your jingle, and your positioning statement can be incorporated into all of your marketing communication and advertising efforts.
· Studies prove music makes an advertising message more effective than straight ‘voice’ commercials. Jay Conrad Levinson (Guerrilla  Marketing) says, the right music increases commercial impact by 30%. Roy Williams (Wizard of Ads) says, a jingle is the nitroglycerin of advertising. Bob Phibbs (The Retail Doctor) says, jingles work because they are memorable.
· A jingle makes your broadcast efforts sound more professional and it involves listeners physically and emotionally.
· An electronic logo eliminates the need to reinvent the wheel each time you go on the air.
· Effective commercials are simple. A jingle sends busy listeners and viewers a clear and concise message that entertains while it generates traffic, sales, and profits.
· A jingle allows an advertiser to play on a level playing field; your business will sound as big as your largest competitor.
· A jingle helps listeners or viewers imagine and visualize your business.
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