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MARK DAHL
P.O. Box 7434, Columbia, MO. 65205 
573-808-2349    www.accountablemarketing.com   mark@accountablemarketing.com
OBJECTIVE
Help my clients grow their businesses by creating and implementing effective, results-driven marketing communication via my Phrase that Pays strategic planning and ‘how-to’ advertising system for small business owners; Copywriting (website content, email campaigns, special reports, radio & TV advertising copy and production, press releases, brochures, etc); and Musical Imaging (jingle) writing & production. 
AREAS OF EXPERTISE
STRATEGIC PLANNING            CAMPAIGN DEVELOPMENT                                      COPYWRITING
ADVERTISING                                MEDIA PLANNING & SCHEDULING                       CALL RELUCTANCE                                          
MUSICAL IMAGING                    TV & RADIO COMMERCIAL PRODUCTION        SALES TRAINING                
                         
CAREER ACCOMPLISHMENTS
· Owner of Accountable Marketing, Inc., a marketing communications company specializing in helping small business owners grow their businesses
· Author of “What’s Your Phrase that Pays? Communicate Your Competitive Advantage in 10 Words…or Less!
· Earned MBA from Stephens College, with honors, 12/13/08
· Successful creation and implementation of advertising campaigns nationally
· Extensive national travel helping business owners create and implement effective broadcast advertising programs via musical imaging
· Refined a unique advertising campaign budgeting and scheduling concept
PROFESSIONAL EXPERIENCE
ACCOUNTABLE MARKETING, INC., Columbia, MO	1978-Present
Advertising agency specializing in advertising and marketing for small businesses
· 32 years experience developing marketing communication and advertising 
campaigns, with very small budgets, to achieve clients’ growth goals
· 30 years copywriting experience
· 24 years national travel creating musical images for hundreds of business owners
· Extensive experience analyzing and placing media buys and negotiating rates
· Experience in designing and implementing ‘guerrilla marketing’ and ‘below-the-line’ marketing communication campaigns and concepts
· Earned MBA 12/08 emphasizing small business management and marketing
· Authored two books on the subject of small business marketing and advertising



PROFESSIONAL EXPERIENCE
(Continued)
COLUMBIA COLLEGE, Columbia, MO                                                     Current
Currently teaching Consumer Behavior at Columbia College
KTXY RADIO	1992-1993
Regional CHR radio station
Sales Manager
· Hired, fired, trained and motivated sales reps
· Packaged inventory for maximum sales and profits
· Negotiated station rates with national buyers (agencies and direct)
ACCOUNTABLE MARKETING, Elgin, Ill,	1986-1992
Musical Image production
Owner
· Developed national network of musical image production companies
· National travel helping business owners create a musical image campaign
· Development and presentation of marketing/advertising workshop
· Developed and led sales training program for a variety of sales teams

WNFL RADIO, Green Bay, Wis.	1979-1986
· Account executive, 1979-1983
· General Sales Manager, 1983-1986
ADULT BUSINESS EDUCATION-COLUMBIA PUBLIC SCHOOLS
Teaching
I continue teaching the Phrase that Pays advertising system to small business owners
EDUCATION AND SPECIALIZED TRAINING
STEPHENS COLLEGE, Columbia, MO.: Graduated in 2008 Earned MBA in December, 2008, with honors
UNIVERSITY OF MISSOURI; 2004-2005
Attended classes seeking an MBA; classes completed include Consumer Behavior; Strategic Communication Research II; and Cognitive Psychology
UNIVERSITY OF WISCONSIN-STEVENS POINT Bachelor of Science in Political Science, June, 1968-1971
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EDUCATION AND SPECIALIZED TRAINING, 
(Continued)
WIZARD ACADEMY, Austin, TX; July 2001
Advanced training for marketing and advertising professionals, offered by Roy Williams, the ‘Wizard of Ads’
ADVANCED COPYWRITNG; September 2001
Studied advanced copywriting techniques with Chris Maddock, nationally acclaimed copywriter; emphasis on developing copywriting techniques designed to effectively communicate the campaign concept via positioning while driving immediate sales
PSYCHOLOGY OF CALL RELUCTANCE, Dallas, TX
Extensive training leading to the authorization to present, score and interpret the “SPQ GOLD” questionnaire developed by Behavioral Science Research; the test is designed to help sales managers select, train and motivate applicants (and employees) seeking sales careers.

